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Hi, | Am Paola Ambrosecchia

With over 25 years of experience, | am a UX Manager
with a strategic vision and a pragmatic mindset a versatile
leader skilled at engaging cross-functional teams, facilitating

complex processes, and keeping the user experience at the core.

| thrive in collaborative environments and am constantly
exploring new technologies to enhance my skills.

SKILLS METHODOLOGY

e UX Strategy & Design Leadership e Lean UX & Service Design
e User Research & Journey Mapping e Design Thinking & Sprint
e Workshop & Meeting Facilitation e Co-Design

e Accessibility & Inclusive Design e Agile

Wireframing & Prototyping
Management & Mentorship
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My Career

+25 YEARS OF EXPERIENCE

1991/1995 1996/ 1999 2000/ 2007 2008/2014 2015/2017 2018/2020 2021/2023 2023/ Today

SR Ul DESIGNER / SR UI / SR UX /Ul
GRAPHIC DESIGNER GRAPHIC DESIGNER
[talian Communication DESIGNER

[talian Consulting
Agency. Freelance

Firm

PRODUCT DESIGNER PRODUCT DESIGNER CREATIVE SR UX / Ul UX MANAGER
Italian Video Games International DIRECTOR DESIGNER
Design Studio Casino & Betting International Medically Certified B2B Software
Design Studio Real Estate & Wearable Health
Investment Monitoring Devices
Company

International

Solutions

NATIONAL COURSES: Leadership, UX Management, UX Research, Ul & UX Design, Accessibility, Lean, Design Thinking, Agile - Illustration & Animation.

DIPLOMA @Interaction Design Foundation - @LinkedIn Learning & Lynda - @Corporate training

OF ART

DESIGNER ENGLISH COURSES: @GoFluent @Fluentify.com @Intensive Business English

PRODUCTS & PROJECTS PEOPLE AROUND ME INDUSTRIES

e Wesites e Product Owners e Creatives e Real estate e Tech e Food

e SaaS Platforms e Biomedical Engineers e UX/UIl Designers e Gaming & Gambling e Publishing e Travel

e Games e Marketers e UX Writers e Healthcare e Energy e Beauty

e Apps e Ceo and Cto e Users and Customers e Telco e Manufacturing e Kids

e Wearable Device e Developers e R&D Teams e Tax & Account e Sportswear e Publishing


https://www.interaction-design.org/paola-7
https://drive.google.com/file/d/1SY3wDi7JbtTxq0qstst1CBMaABe0ZUtF/view
https://drive.google.com/file/d/1ym1dwbuJQQROqL1v3ChqeQwYfFxhhUlm/view
https://www.linkedin.com/in/paolaambrosecchia/details/certifications/
https://www.fluentify.com/cert/paola.a.7/1452274116-1647796854-aa-0

Process

HOW TO WORK EVERY DAY

What I’lWL present

<~ My UX process a clear,
results-driven framework.

<~ Case studies

demonstrating tangible UX impact.

ANALYTICS
DESIGN
HANDOVER & QA
BUSINESS
SIGN-OFF
USABILITY &
A/B TESTING

BUSINESS
RESEARCH

ACCESSIBILITY &
INCLUSIVE DESIGN

DESIGN REVIEW
USER RESEARCH

USER JOURNEY
INFORMATION
ARCHITECTURE
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Wolters Kluwer

UX LEADERSHIP IN AN INTERNATIONAL ENVIRONMENT

WindTre

UX LEADERSHIP & DESIGN SYSTEM ADVOCACY

Coreview

INTRODUCING UX INTO A TECH-ONLY ENVIRONMENT

AIRC

FACILITATING COMMUNICATION BETWEEN CLIENTS AND DEVELOPMENT TEAMS

L.I.F.E.

UX FOR PHYSIOLOGICAL DATA RESEARCH & COLLECTION

La Balena Pancia Piena

INCLUSIVE & NARRATIVE DESIGN FOR CHILDHOOD

Other Projects



WOLTERS
KLUWER

(2023-TODAY)
B2B SOFTWARE SOLUTIONS

~ Context

Wolters Kluwer builds digital
solutions for the tax,
accounting, and legal sectors.
In 2023, | launched an Italian
design team, connected to the
global WK design community.

@ Challenge

As the UX Manager, |
introduced a structured UX
approach within a tech-centric
environment. Collaborating
with the research and design
division, I'm establishing a
foundation rooted in user
listening and prototype
validation.




WOLTERS
KLUWER

(2023-TODAY)

B2B SOFTWARE SOLUTIONS ‘

MY ROLE
X Approccio As the UX Manager for the Italian UX team, | lead initiatives to adapt the software to local needs
My team actively and optimize the user experience. | collaborate with the UX/UXR Community to align with

ticipates in th international standards and best practices.
partcipates In the

Wolters Kluwer design
community, sharing -
patterns, case studies,

and tools. - I
We regularly contribute to Product DESIGN RESEARCH
our Product Design Design UX/UXR INTERNATIONAL INTERNATIONAL

System sessions enriching

patterns, accessibility,

and interaction ;
.o . . e > MY TEAM < ,/’

specifications for Italian ‘

products.

System Best

practice

: INTERNATIONAL COMMUNITY
| (EUROPE + NORTH AMERICA)

-~ Ss




WOLTERS
KLUWER

(2023-TODAY)
B2B SOFTWARE SOLUTIONS

X Approccio

1. We are working to bring
UX research to Italy by
creating spaces to involve
users, validate hypotheses,
and measure the
experience.

2. We adopted lean
methodologies and
iterative processes. We
lead co-design
workshops involving
analysts, developers, and
product owners.

1. Customers Interviews

aaaaaaaaa

Cosa vuoi fare?

aaaaaaaaaa

Research objective:

Understand how users interact with Arca Evolution,
identifying potential obstacles, unmet expectations,
and opportunities to improve the user experience.

2.

Innovation Workshop

1. Customer problem (45 min)

Customer problem significativi che ho osservato m

) . ses
mo... risolvere questi i

\

mmmmmmmm

Foto
cartelloni

Goals (2 half-days):

Frame your core hypothesis from real insights
Apply critical and systems thinking

Align on a shared direction

Prepare for validation through structured
experiments (e.g., Design Sprint)



WOLTERS
KLUWER

(2023-TODAY)
B2B SOFTWARE SOLUTIONS

% Ongoing Goals for the Key princi ples

Future Four key principles for user-centered product design:

N /\
\ &/ X @ e
Measure
— e

' Technology

Shift from a tech-driven to
a design-driven company

Improve collaboration
within cross-functional
teams (design, product,

development).
Principle 1 Principle 2 Principle 3 Principle 4
. . Shared Ideas come from Outcomes over Build, measure,
Build a centralized ;
understanding anywhere output learn

international design
team, align on shared
tools, best practices,

design system and design

OpS across. "The person we were missing in our organization.
Organised, precise, proactive, knowledgeable, and
exceptionally professional. Making a real difference is not

for everyone. Thank you, Paola!"
Lara Gaudino, Associate Director Technology, Wolters

initiatives and bring in the Kluwer

Launch new research

user perspective.



~ Context

WindTre is a telecom operator
with a complex digital
ecosystem (apps and web
portals). | was broughtin as a
Senior UX Designer with a
coordination role to support
the internal design,
development, and product
teams.

@ Challenge

The goal was twofold:
strengthen internal skills and
encourage the adoption of a
Design System, in a context
where UX was not yet fully
integrated into existing
processes.




WINDTRE

@SPINDOX (2022-2023)
ITALIAN CONSULTING FIRM

X Approach

Mentoring and
coordination of the design
team.

Use of collaborative tools
(Figma, Miro) to create
shared workflows.

Support in defining and
documenting Design
System components to

assist development teams.

A

MY ROLE

| served as the point of reference for the web touchpoint, supporting
the team in customer-related activities, managing feedback,
identifying issues and opportunities, and overseeing the onboarding -

of new team members.

v

Design
System

CONSULTING TEAM
ASSIGNED TO THE CLIENT (WINDTRE)

S
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WINDTRE

@SPINDOX (2022-2023)
ITALIAN CONSULTING FIRM

X Approach
Facilitation of two co-
design workshops to
foster collaboration
between product,
development, and UX
teams.

1. Analysis of internal
team challenges and use
of storytelling to design
web pages that effectively
communicate the product
to users.

2. Content structure
analysis through open
card sorting sessions,
allowing users to freely
create and name
categories.

1. Workshop Storytelling &
Storyselling

"nP000. . XD

Anonymous (Vsitor)

Results:
e Definition of competitors.
e Presentation of storytelling techniques.
e |dentification of team pain points and design of a
training roadmap.
e Co-design of a page template.

2. Open Card sorting

qT0
‘‘‘‘‘‘‘‘‘‘‘‘‘

Results:
e |dentified issues in content categorization.
e Collected qualitative insights to support data-
driven decisions.
e Created a tailored, practical tool.
Limitations:
e Internal sample (potential bias).
e Manual activity, not real-time, and prone to
errors.

11



WINDTRE

@SPINDOX (2022-2023)
ITALIAN CONSULTING FIRM

Stages of
% Results UX Maturity Q

Increased UX maturity

within the team (measured User-diiven
thrOt.Jgh'mltlal;.;md final e.......e jntegrated
qualitative audits). 9 vese*”’ Structured « Beloved
a Cvesers Enfarpent « Comprehensive * ReProducible
Adoption of the Design Limited “Partly [ pervasive
System, including new Absent * Functional and .\s,:it:;':;t'c
components and shared ::Il:e;:l;ard ) I‘:mzz'ént effective
guidelines. 'NS::::i e - Asgirational  Inefficient
* Undiscovered nnorourcom NN / g

The team progressed from
level 2 to level 3 in the

internal evaluation scale, Aspetto Prima Dopo
based on adopted

. Design critico condiviso X mai fatto mensile
practices, shared tools,
and design autonomy. Componenti usati da DS 30% 85%
Workshop facilitati da UX 0 6 in 3 mesi
"Paola has built an excellent relationship with the
client's stakeholders and enjoys full trust from them. . . o . . .
Designer coinvolti a inizio progetto solo su richiesta sempre inclusi

She have created good exchange and sharing

dynamics within the Spindox group that works for
WindTre.” Andrea Car Tribe Lead Spindox




~ Context

CoreView is a complex SaaS
platform designed for IT
teams and Microsoft 365
administrators, operating in a
highly technical, international,
and multidisciplinary
environment aimed at expert
users.

@ Challenge

My consulting firm assigned
me to this client to improve
the user experience of both
existing and in-development
features, with the goal of
establishing a replicable and
scalable internal UX process.

13



COREVIEW

@4WARDPRO (2020-2021)
ITALIAN CONSULTING FIRM

X Approach

Analysis of existing user
flows and redefinition of
key interactions.

Collaboration with
Product Owners and
developers to align user
goals with technical
requirements.

“Paola has the talent to bring the
most value out of the context she
works with. Within CoreView we have
brought forward a difficult project not
only to establish a good UX

methodology but also to make
everyone in the company understand
the value you can get from it...”
Andrea Castro Product Owner of
Coreview

e PROTOTYPE

Stakeholder Data analysis Brain storming Wireframing User Testing Design Specs
interviews Concept & ldeas Low fi/ Hifi
Competitor Analysis Specifications Personas Prototyping
UX Research User Journey
Information

Architecture

Research and Analysis Design Development

14



COREVIEW

@4WARDPRO (2020-2021)
ITALIAN CONSULTING FIRM

X Approach
Introduced structured
moments for design
critique and weekly
reviews.

Created clear and well-
documented UX
deliverables for complex
flows (permissions, license

management, KPI
dashboards).

Coordinated UX activities
and mentored junior
designers leading
interviews, selecting
candidates, and managing
onboarding and
integration into product
teams.

yo BE@RwPoa B

CARD SORTING
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7B —
A
& ks
n —
@ , »
HERNE@ESTOLHHO P
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be fast.. =TS
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o
o o

B
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COREVIEW

@4WARDPRO (2020-2021)
ITALIAN CONSULTING FIRM

% Results

Adoption of a
continuous, traceable,
and shared design
process.

Improved alignment
between product,
development, and
design through shared
rituals and tools
(Figma, Jira, Miro).

Increased interface
clarity for complex
flows, validated

through internal demos.

FROM SCRATCH

e
gy~ -~
teoo e S mam -

e
e on Fo wd o - B
D I e R e I

— - —

Example: | led a strategic redesign of the product
search field—enhancing visibility, implementing
autocomplete, and optimizing the mobile
experience.

~—

> TO NEW FEAUTURE

) use

Can't find what you're looking for? Try typing more specific keywords.
Reports (3+) See more results <> Actions (3+) See more results

Guest_Users JMK - Clear user's mobile devices
Custom dashboards Custom actions

License by user JMK - Add administrator to a user's Onedrive
License reports Custom actions

User without license Edit user properties
License reports User
Security groups (2+) See more results a Microsoft 365 groups (2+) See more results

DemoOffice365Group535

DesicSeatyGraupe 120 Leone.Fuse@democompany2.com

DemoOffice365Group3768

DemcSeawityGroupslir2 Giuseppe.Sue@democompany2.com

Teams groups (2+) See more results m Distribution groups (2+) See more results

DemoOffice365Group515 DemoDistributionGroups8759
Alejandra.Skuse@democompany.com Raisa.Casuse@democompany2.com

Kasi.Skuse@democompany2.com Lacy.Fieldhouse@democompanyl.com

|
0
&
i
oh

DemoOffice365Group980 G DemoDistributionGroups5209

+ 40% Bug Fixed
+ 20% Tech Improvements

Have Been Delivered

16



== ConteXt | P
FIEY li/’/ a”/ N

AIRC, the ltalian Foundation for | (L1

x\\

Cancer Research, engaged my
IT consulting firm to redesign a
portal dedicated to its
volunteers.

@ Challenge

In this project, | played a key
bridging role between the
client and the development
team helping surface the
client's needs and translating
them into concrete, actionable
solutions.

17



AIRC

@4WARDPRO (2019-2020)
ITALIAN CONSULTING FIRM

X Approach
Requirements gathering:
understanding the needs
of volunteers.

My visual approach
proved especially effective
in guiding decisions,
aligning expectations, and
facilitating collaboration
among teams with very
different backgrounds.

ATTUALE

PORTALE VOLONTARI - Experience Journey Map*

Creazione

1) 1 dipendenti
creano i kit e
li inviano via email
ai comitati

e

“‘¢

KIT iniziativa:

+ materiale prowmo
*+ procedure

+ doc. svolo pubblico

@

Nessuno storico documenti

Condivisione

2) 1 comitati regionall
ricevono i kit

¢ poi li modificano per

esigenze territoriali.

: 9) Licondividono coni
= responsabili di piazza/

sevola che a loro volta
li condividono con i
volontari

Scambio via email,

;. telefono e whatsapp!

Iniziative

~p- 4) Comitati e volontari
raccolgono fondi con
diverse iniziative
nazionali ¢ locali.
Anche concomitantil

| volontari compilano
a mano e online:
+ Censimento
+ Donazione
+ Questionario
(solo cartaceo)
*+ Form per le scuole
{un altro portale)

Il ruolo dei volontari
vuole flessibilita
Flusso non

centralizzato, scogli
tecnologici difficolta

reperimento IP
piazza

potrebbe variareei | |

Raccolta Analisi
> - 7)1 dati tornano in %@@
sede e vengono
analizzati.
5) Vengono TEAM AIRC
raccolti dati e fondied | Viene fatto un grosso : "’{'e"'“““';lf"“ ‘#‘;I
inviati in sede: lavoro dipulizia | | § Next step: volontari.
* cartoline e sull'importazione Motivaziowi
wateriale compilato * Miglorarea
a mano comuni ca;: 0ne con
+ dati compilati . mndendolaeﬂ:}zf?zflznale
online * Stz
+ Fondi raccolti + Pati persi perché frasear
(contanti e pochi la lettura ottica e v
pagamenti digitali) . :nro# ti::.':feiiaeﬁ\‘!: . :ﬁ;ﬁ'z‘&% :élcﬁghwr:led;ll?cue
o2 NTOrmazioni e da
O MRGInviana || <1 responsable |||+ i
lettera di piazza non attori colnvolti
ringrazizgr_evgo ai eo‘;rispondenf; Key map
responsabili che poi + Utenti doppi
viene condivis.a con tripliin a,.ag‘}';ﬁea . Preoseupazions
i vglom‘arl. + Schede non Soddisfazione
Pubblicate foto e complete
video su FB. @ critieina
' Opportunita
. Piventa volontario (al momento su Alirc.it/pagina volontari) ||

* Experience Journey Map @ un'interpretazione visiva della storia e della relazione con un'azienda/servizio. In questo caso il punto di vista & del team AIRC.

PORTALE VOLONTARI - Experience Journey Map*

Creazione

i

sul portale

FUTURA

Possibilita di

KIT: sempre

1) ldipendenti creano i
kit e li condividono

configurare iniziative
nazionali e locali
U un calendario
condiviso e collegato g
a team e kit

collegati ad eventi
e materiali archiviati.

()

Condivisione Iniziative Raccolta Analisi
~p- 4] Comitati e volontari
raccolgono fondi con i % d
358 diverse iniziative 7)1 dati tornano in
nazionali e locali.
2) 1 comitati regionali St icessnibuniit 5 Vengono sede e vengono
searicano i KIT N raccolti dati e i fondi analizzati.
¢ poi li modificano per I volontari compilano ed inviati in sede.
esigenze territoriali a mano e online: o Viene fatto un grosso
ricaricano il tutto. + Censimento 6) AIRC invia una lavoro di pu"zia
Ultima versione del KIT + + Ponazione lettera di sull'importazione
Ricevuta di co.nsigna wifle |+ Questionario ringraziamento ai
Soarpsil f __J (solo cartaceo) responsabili che poi g
%) Lresponsabilidi ~ ~ Form per le scuole ne °°|"d';"3? oo JOJA
/sevola searicano ~ (Uh altro portale) volontar =
plzzzal sono i Pubblicate foto e
i kit e li condividono con [ink agli attuali servizi e
i volontari L 2 I video su F.
: D@ | 0 0 DITO 0
vestionario online, duplicab odificabile anche dai co 2 i
tatus di piazza per cap che punto ¢ la piazza co
ralizzare la comunicazio yolont: g
vostruire un fat t utu zioni)
PSS |

' La piattaforma rende autonoma AIRC nella condivisione privata dei materiali tra team AIRC e volontari

i

TEAM AIRC

© Dipendenti sede AIRC
©® Responsabili comitati
@ Next step: volontari...

Motivazioni

o Migliorare la
comunicazione con
volontarie comitati
rendendola bidirezionale

® Centralizzare il flusso
dei documentie
traceiarli

@ Integrare maggiormente
i dati che vengono
raccolti da fonti diverse

@ Meno dispersione di
informazioni e dati

® Centralizzarele
interazioni tra tutti gli
attori coinvolti

Key map
. Preoccupazione

Soddisfazione
@ critieina
. Opportunita

* Experience Journey Map @ un'interpretazione visiva della storia e della relazione con un'azienda/servizio. In questo caso il punto di vista & del team AIRC.

18



AIRC

@4WARDPRO (2019-2020) USER FLOW
ITALIAN CONSULTING FIRM AIRC PORTALE VOLONTARI

29/06/20

Login (Azure Active directory) Home page
(piattaforma) o Link esterni
; ‘ Funzionalita
.— — - Crea iniziativa Ricerca/filtra:
. - 1 (modifica/condividi) - Data

- 2 (modifica/condividi) - Ultime iniziative

— b el 25er 8 - 3 (modifica/condividi) - Nazionali
O° . — O (R (i oinearconduy oz

4 5 - 5 (modifica/condividi) - Comitati )
§ . . B - Censimento
Utenti intemi S - - Donazione
Dipendenti AIRC Sede e Comitati — - Portale scuola
X Approach C S
. J
( Gestione

. . _ Login (Caffeina) Dettaglio enti
Coordinated with non s gy et

digital stakeholders by = =

- ® Ruoli utenti:
— — - Amministratori (AIRC sede)
N M N - Editori (Sede e comitati)
SI m p llfyl n g UX CO nce ptS o : - ‘m_' 1 Funzionalita 2 - Collaboratori (Resp. di piazza)
° - Modifica: nome, data inizio/fine, luogo, PY e - Sottoscrittori (Volontari)
< : . immagine, testo descrittivo
th rO U g h V| Sual Outp UtS Responsall),itlie:?pei:;ezrame volontari “ TE - Aggiungi/modifica/elimina/consulta —
% storico documenti
- Aggiungi/modifica/elimina questionario
S U Ch a S flOWS a n d Te;m (non incluso nel capitolato)
. iniziativa - Ricerca, aggiungi/modifica/elimina team
functional prototypes. 8P < e
| P—
o © o
e —
Ensured visual consistency e 0 e
1 o o o
with the AIRC brand by 222
. . . . .
aligning with the existing
L]
design system.
o La piattaforma rende o I dipendenti AIRC possono e I dipendenti AIRC possono, o Gli amministratori potranno
autonomi dipendenti AIRC modificare, aggiungere ed collegare ed eliminare gestire i diversi ruoli degli
nella creazione, modifica e eliminare tutto I'occorrente persone ad una iniziativa. utenti.
condivisione delle iniziative. per un kit.
a I responsabili di a | responsabili di piazzae i
piazza scaricano i kit volontari possono vedere il
rilasciati da AIRC sede e team coinvolto nell' iniziativa.
comitati.
Li condividono con
i volontari.

Non possono modificare.
Possono aggiungere solo
I'allegato B (questionario
dopo l'iniziativa)



AIRC

@4WARDPRO (2019-2020)
ITALIAN CONSULTING FIRM

% Results

The website became a
practical and accessible
tool for AIRC volunteers,
built around their needs
and shaped through an
inclusive process.

A project where design
played an active role not
only in building interfaces,
but also in fostering
relationships.

Linkt Link2 Link3 = Q cerca fvo
(o poraeomas o
Prossime Nazionali Locali Comitati - - e G i U00
e P Y
Prossimi  Naorall  local  Comtat - e
Data nizio iniziativa ‘ 2710472020 Data ine niziativa |  27/04/2020 + Aggiungi iiziativa
L'azalea della ricerca Lotteria di Primavera e Tiziano e Caravaggioe in Peterzano. | &
Vartluoghi n talla Catane Bergamo, Lomberda -
- T
Uova della ricerca - Piccoli artisti per AIRC e Run Rome the marathon
Lo vade st Cagtn Scegna Foma Lt L °
[ rT——
Danilo Rea in concerto per AIRC -~ | Maratonina del campanile. e 7 B °
Porigia Umbria Ponte San Glovannl(°G) Umbria e k P -
+ Psr—
= " ggunginzatva
e °
RRPST——
Rendiamo il cancro
sempre pil curabile
. Occasioni Categorie
> Natale > Idee regalo el ,L.
a - e— [o—
> Nascita e Battesimo > Bomboniere + Idee regalo.
» e [— e
> Matrimonio > Biglietti augurali | DL Bl B
+ Biglietti augurali L > Bghent ot —
fvo® > Anniversario > Pergamene e P e e > rupanaae =5
partecipazior e > Cumene PR sementcsons
Copyright 920002019 > Cerimonie o
Fondazione AIRC per . > e
ATRC | ficoeasiGaneto. & s o
Viale Is0nzo 25, 20135 Milano > Pertuttele
‘occasioni
Al i ARC v aircit Contatt Q cerca fvo@
Portal "
volonta Nazionali  Locali 2 wr G Que  f¥ 0@
AIR
c_ - i & Q ceca fvo@
Manifestazioni Nezionall  Locali &

Nazionali

Lorem ipsum, or lipsum as it is
sometimes

EDIZIONI

Lorem ipsum, or lipsum as it is
sometimes
Nazional le

P

EDIZIONI

Rendiamo il cancro
sempre piu curabile

=3 3

+ Aggiungi manifestazione

Lorem ipsum, or lipsum as it is Lorem ipsum, or lipsum
sometimes it is sometimes

3

EDIZIONI

Lorem ipsum, or lipsum as it is
sometimes

>

EDIZIONI -t o EDIZIONI
va %

Hlogo delfedizone (slegato &)

Aggiungi manifestazione

SALVA E CHIUDI SCHEDA

"It is often difficult to find the latest kit of documents,

the exchange between us is only via email”. Comment
from an interviewer

Usability Techniques

Help Reduce DEV Time
By 33-50%
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Filtri attivi: MUSC - BASE - NOTCH
JL 10 mm/mv

I 10 mmymv 14:41:38 Q 25 mmys BEV

BESV

Coppie diBEV 4
Triple di BEV4
%1 i Bigeminia

Trigeminia 3
Tachicardia verl S
Tachicardia e
sopraventricolareg s
Bradicardia
Pausa f,‘ﬁ‘ I
RR lungo i
Fibrilazione atriale
Frequenza massima

Frequenza minima \
i

~ Context

L.I.F.E. is an innovative start-
up in the health-tech and
biomedical sector, specializing
in the research and
generation of physiological
data through wearables.

[
[

V3

5 5 o e

-
PARANA!
FARARA

800 806 780 780 748 698 e

T u
15:06 15:14

@ Challenge

My role within the R&D team
was alongside engineers L
working on the development
of algorithms, a web platform,

and a mobile app.

@ reoemacen
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L.I.F.E.

(2020-2021)
MEDICALLY CERTIFIED
WEARABLE HEALTH
MONITORING DEVICES

X Approach

Defined user requirements
and usage contexts
through user journeys and
personas.

Collaborated closely with
the R&D team to
understand the flows of
data collection,
transmission, and
visualization.
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Michele Evangelista

39, Sportivo, Coniugato, Como

ALLEGRO voLenteroso [l sporTivo [l AMICHEVOLE

H v\,
FEL g NEWEE S
— . .gﬁm@ﬂvw'_w.f. TR |
[P |

Dove puoi arrivare?
Dipende solo dalla tua testa.
Fermo MAI!

ABOUT

Sin da piccolo pratica sport. Comincia con il karate alleta di 5
anni e poi per seguire le orme di mamma e papa intraprende la
via del canottaggio. Insegue il sogno olimpico in questa
disciplina, ma gli eventi della vita lo allontanano. Ricomincia a
fare sport e approda alla corsa, prima 5 km e poi famore per i
trail e lultra trail. Ha percorso [Australia da Darwin ad Adelaide,
ha fatto il record nell’ Alpe Adria Trail e continua tuttoggi a

GOALS

Superare i propri limiti
Voglia costante di scoprire.

NEEDS
Trasmettere la propria passione.
Entusiasmo ad ogni uscita.

Testare nuovi prodotti
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L.I.F.E.

(2020-2021)
MEDICALLY CERTIFIED
WEARABLE HEALTH
MONITORING DEVICES

X Approach

Defined the user
experience of the platform
and mobile app by
transforming complex
data into usable
interfaces.

Throughout the design
process, | used paper

prototyping to engage
directly with engineers

and medical professionals.

This approach simplified
discussions around
features and
requirements, clarified
technical language, and
enabled faster decision-
making.
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L.I.F.E.

(2020-2021) S
MEDICALLY CERTIFIED
WEARABLE HEALTH
MONITORING DEVICES

Xu vy ‘ :J'!)eﬂ Martinj m
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S ﬁ _— ® Coppia : 0 0 :
® Tipla 2 2
% Results > St i 2 T
Created a modular system .' 2l : | 2
for visualizing : ::“I,go " . -
physiological data. e T .| 3
Elevated the role of UX 5 "

during the
experimentation and
advanced prototyping
phase.

Supported the start-up in s
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LA BALENA
PANCIA
PIENA

(2011 - TODAY)
PERSONAL PROJECT

=

~ Context

| conceived a digital editorial
project aimed at creating
accessible and engaging
stories for all children.

@" Challenge

Led the creative direction and
concept development of the
project.

Worked as illustrator, visual
designer, and UX/UI designer
for the website and iPad app,
with content available in over
10 languages.

!

!

)

)

=)

=)

MORENA

LA BALENA PANCIAPIENA

da un'idea di
PAOLA E JESSICA
AMBROSECCHIA

N
Percheé leggere questa storia...

.. £




X Approach

A personal project
designed for everyone not
as a slogan, but as a
design responsibility.

This work combined
visual design, UX thinking,
storytelling, and
accessibility.

It taught me that the most
powerful experiences
come from deep listening
and a genuine
commitment to removing
every barrier, whether
digital or physical.
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LA BALENA
PANCIA
PIENA

(2011 - TODAY)
PERSONAL PROJECT

X Approach

Published three free
digital books: “Morena
the Full-Bellied Whale,”
“Pippo the Mischievous
Elephant,” and “Gina the
Little Giraffe.”

Created simplified
illustrations inspired by
the PECS (Picture
Exchange Communication
System) method, enabling
children with
communication difficulties
to express themselves
through images.

MORENA

LA BALENA PANCIAPIENA »

TESTI
JESSICA AMBROSECCHIA

ILLUSTRAZIONI

, PAOLA AMBROSECCHIA

GINA

LA GIRAFFINA

ILLUSTRAZIONI

) PAOLA AMBROSECCHIA

f,w«q‘ 5
%

PIPPO &
L'ELEFANTE DISPETTOSO ¥

TESTI
JESSICA AMBROSECCHIA

ILLUSTRAZIONI

" PAOLA AMBROSECCHIA

Once upon a time...

There was a QWHALE called MORENA that lived

in a very deep WSEA Other animals lived In
this (eaes) SEA too. @, ETTO the octopus,

w PINO the crab, ) & S LELLO the pretty fish

ai. 4
Up above this w SEA the . /Z SUN always
4\ >

shone and all the animals played happily. One day some

o

‘ CLOUDS arrived and it started to 7G4y 3 RAIN;

all the (5442 SEA animals hid in a




LA BALENA
PANCIA
PIENA

(2011 - TODAY)
PERSONAL PROJECT

% Results

The stories were used by
families, parents, and
teachers as educational
tools.

The story of Morena was
adapted into a Braille
version and donated to
the library of the National
Federation of Institutions
for the Blind in Rome.

Recognized with awards
from Smau and
DonnaéWeb.
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Inizid una nuova tempesta e Morena contenta
riusci a coprirsi con I'ombrello che gli avevano
costruito i suoi amici.

| *’%ﬁ'?

% 0 e e e w

aae

C’ era una volta tanto tempo fa, una balena di
nome Morena che viveva nel mare; Morena era
-molto triste e impaurita perché quando il mare era
In tempesta non sapeva mai dove nascondersi.
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CASE STUDIES

OTHER PROJECTS



MERK

@NAOS COMMUNICATION (2007)

22
HEALTH SERVICES APP ¢.» MERCK SHARP& DOHME
_ STRATEGIE
~ Context RIABILITATIVE
Design of a desktop app ARTI SUPERIORI POLSO | i
intended for patients and 2 of ESTENSIONE
provided to doctors as a = ] ROTAZIONE
support tool in therapeutic 5 () CIRCONDUZIONE
journeys ~ M MOBILIZZAZIONE GLOBALE
J YS. " DI MANO E POLSO

: i G ia articolare
¢ Challenge ] fisiologia articolare (] patologia

Junior UX/UI Designer with a O igiene divita
focus on creating a clear and
intuitive interface for non-

("] curiosita

expert users.

Oll. Glorgio Gandolini speciali

1l Michele Romano terapist
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> La Storia della Scala
Nasce Ia Scala

~ Context oy
0ssini i g gty
Design of a desktop app for verd""' Donizetti Bellini

the reopening of Teatro alla La Scapigliatura
Scala. The project aimed to | Puccini e il Verismo
create an exclusive tool that Gli Autori stranieri
captured the beauty and L'Orchestra

: | grandi Dir
history of the theatre. i ettori
Opera contemporanea

La Piccola Scala
@ Challenge | Il Ballo alla Scala

Junior UX/UI Designer
responsible for interface
design and collaboration with
video makers and graphic
designers to deliver an
immersive and refined

experience.
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| Zoom i i
\ | audio aiuto  full screen chiudi
.

MINI VEGAS
GROUP

@STRAVINCI (2002)
GAMING APP

~ Context

Gambling project focused on
digital games, including a
roulette game.

Study of game mechanics and
variations, with analysis of
user behavior across different
gameplay stages.

Coppia di rossj

Coppia di neri

@ Challenge Les Voisins Du Zero
Junior UX/UI Designer. Tiers du cylindre
Desi . /] Les orphelins W

esigned simple and smooth O : TE
. . . . untata
interactions, with continuous Zero Game B S
. Final : 8 1 ®O
Improvement th rough = es .en plein » Puntata17032010 12 § OO0 : 2
. . . aosa cheval > Puntata corrente ‘ : N -" =
iterative client feedback T—— ), Fro N @

Allre puntate » ™ LIS 4 ’ -

cycles. =OMBINAZION! STATISTICHE Mi, o

—
NIUDI MODAL As

~ A
=t% 45
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L'OREAL

@NAOS COMMUNICATION (2007)
VIDEO GAME

= Context

Promotional project offered as
a gift with sun care products a
game designed to strengthen
brand identity and raise
awareness about proper sun
protection.

@' Challenge

Junior UX/UI Designer and
Character Designer. Created
backgrounds, objects, and
characters consistent with the
brand’s tone and messaging.




BUBBLE

MAGIC WORLD

PERSONAL PROJECT (2016)
VIDEO GAME

=

" Context

Collaboration with a
developer met through the
MakeitApp community to
relaunch a mobile game. |
designed a new narrative and
visual identity.

The game was promoted by
the community and published
on the Apple and Google
Stores.

@' Challenge

Junior UX/UI Designer and
Character Designer. Created
the storyline, characters,
backgrounds, and game
assets.
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GOWARE

PERSONAL PROJECT (2015)
E-BOOK & AUDIO BOOK

"~ Context

Digital illustration project for
a children's book. The book
was distributed by goWare on
Amazon and Feltrinelli.

@' Challenge

Illustrator. After reading and
analyzing the story, | selected
key scenes to illustrate,
drawing inspiration from real
photos of my childhood.

\___,/

Roberta Paolin
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ARCADE
MULTIGAME

CD EXPRESS (1995/1999)
VIDEO GAMES

~ Context

Design of arcade games in
collaboration with a team of
developers, distributed for the
ltalian market.

NAAA Yo TS O O
@' Challenge
unior Ul Designer. . =4
First hands-on experience —de —
with Ul and interaction logic ! g s
in video games. Created i ) 2
characters and backgrounds. |

| learned to work with limited 5y Dy e
color palettes and to draw
with pixels a style now
known as pixel art.




PORTFOLIO

THANKS.

Paola Ambrosecchia
Manager, CX/UX Design
paola@ambrosecchia.it
www.ambrosecchia.it



