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PAOLA AMBROSECCHIA
UX Designer & Visual thinker @
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I’'m a UX Designer focused on strategy and design with
over 20 years of experience in solving complex problems.

| have worked as for agencies and
in-house, in my portfolio an overview of the
latest and most significant projects.

Hard skills

Strategy Design Thinking Workshop Research UX Design Ul Design

Benchmark Interview Wireframing Prototyping

Visual facilitation l Graphic design Illustration 2D animation

Project Management Italian & English

Soft skills

Autonomy | Planning | Team work | Problem Solving
Listening | Empaty | Creativity




My Career

+20 YEARS OF EXPERIENCE IN SOLVING COMPLEX PROBLEMS

@ Focus On Product
@ Focus On Different Projects

Learning Path

1991/1995 1996/ 1999 2000/ 2007 2008/2014 2015/2017 2018/2020
SR Ul DESIGNER / (S;;:I:’I-/HC
GRAPHIC DESIGNER
. DESIGNER
Agencies
Freelance
CREATIVE ART
DIRECTOR DE E
PRODUCT DESIGNER PRODU.CT DESIGNER : SR QX /Ul .S'IGN R
Video G Studi International International Medically Certified
SECSSES SRS Casino & Betting Studio Real Estate Wearable Devices Company
Company
NATIONAL COURSES: ILLUSTRATION - 2D ANIMATION - Ul & UX DESIGN - COMMUNICATION - STRATEGY - MANAGEMENT - DESIGN THINKING
DIPLOMA @Interaction Design Foundation - @LinkedIn Learning & Lynda - @lstituto E. Conti - @Corporate training
OF ART
DESIGNER ENGLISH COURSES: @Fluentify.com @Intensive Business English
PRODUCTS & PROJECTS PEOPLE AROUND ME INDUSTRIES
e Wesites e Product Owners e Creatives e Real estate e Tech
e Platforms e Biomedical engineers e UX/UIl Designers e Gaming e Publishing
e Games e Marketers e UX Writers e Gambling e Energy
e Apps e Ceo and Cto e Users and Customers e Healthcare e Manufacturing
e Wearable Device e Developers e R&D Teams e Telco e Sportswear

2021/2023

SR UX /Ul
DESIGNER
Consultant
Company

Food
Travel

Beauty
e Kids
Publishing


https://www.interaction-design.org/paola-7
https://drive.google.com/file/d/1SY3wDi7JbtTxq0qstst1CBMaABe0ZUtF/view
https://drive.google.com/file/d/1ym1dwbuJQQROqL1v3ChqeQwYfFxhhUlm/view
https://www.fluentify.com/cert/paola.a.7/1452274116-1647796854-aa-0

My Design Process

EVERYDAY PROJECTS

I've created a process to have a solid
foundation for my work as a designer within

different organisations.

I’m following the same flow when I'm
walkingthrough my case studies in this
portfolio

METHODOLOGIES USED

Agile

Design Process

Design Thinking & Sprint
Co-Design

e Lean

ANALYTICS
DESIGN
HANDOVER & QA
BUSINESS
SIGN-OFF
USABILITY &
A/B TESTING

BUSINESS
RESEARCH

ACCESSIBILITY &
INCLUSIVE DESIGN

DESIGN REVIEW
USER RESEARCH

USER JOURNEY
INFORMATION
ARCHITECTURE




PORTFOLIO

CASE STUDIES

>

WindTre

ACTIVE LISTENING TO CO-DESIGN

Team Management, Workshop and Facilitation Design.

Coreview

SHARE THE DESIGN METHODOLOGY

Evangelising the team with the UX process.

AIRC

CO-DESIGN AND UNDERSTAND CLIENT NEEDS
Meetings facilitation, Flow, Wireframing & Prototyping.

L.I.F.E.

RESEARCH, DESIGN & HIGH-VALUE DATA

Understand need of users of wearable devices.

OTHER PROJECTS

Ul AND GRAPHIC DESIGN, ILLUSTRATION AND ANIMATION.



WindTre is a big ltalian Telco
company.

The primary goal in this
project is to support the
WindTre internal UX team, in
the daily activities, with the UX
Design best practice.

Activities

Stakeholder interview
User Flow ] Site Map Design System
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WindTre

UX CONSULTANT @SPINDOX

Team Collaboration On The Client

Problem Statement

We had improved the
design collaboration in
teams, introduced and
maintained a Design
System accessible to the

various touch-points.
We also introduced new J

collaborative logics such
as workshops, useful for

defining the needs of the
, TEAM'S ACTIVITIES
DUSINESS aNd USEIS. e

e Meetings with various internal business

stakeholders and external suppliers.
e Definition of business needs and user
experience.
Benchmarks.
System are designers, Analyze performance and visualize data.

. Creation and maintenance of Design System.

developers, business and Setting up new collaborative logics such as
external providers for the workshops for example.

workshops are internal
business stakeholders.

UX/UI

SHOP APP

Users & Audience

The users of the Design




WindTre

UX CONSULTANT @SPINDOX

Roles &

Responsibilities
My Responsibilities are to
manage the Spindox team
(6/8 people) to intercept
problems or opportunities
related to the customer.

| worked on the project
with different teams, the
activities are conducted
remotely.

Scope &
Constraints

A long project timeline.
Some context on what |
needed to work on: | worked
on the website touchpoint
in agile with a two weeks
sprint.

My Activities On The Client

A

REFERENCE

| am the references for the team on the

client, my main activities:

Work on the website touch point web.

Serve as a reference for the team on the client.
Communicate with the lead regarding peer
ratings and considerations entered by the client.
Intercept any problems and/or opportunities.

Insertion of new entries in the team.

\

TEAM

UX/UI
SHOP APP

PAOLA




WindTre

UX CONSULTANT @SPINDOX

Process &
What | Did

Meeting with internal
stakeholders and external
suppliers.

Definition of business
needs, user experience and
related Flow management.

Set up & facilitate
workshops.

Active Listening To Co-Design Strategies
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Learn, design and critique

Workshop Storytelling & Storyselling
Encourage collaboration within the content team
through a clear and structured methodology for
describing a product on the website. Gather the
issues that arise and analyse them with the
customer. Storytelling techniques for designing a
web page that can tell users about a product.

Results

Definition of the competitor scenario.
Storytelling technical handover.

Definition of the critical points of the team and
design of a training path.

Co-design of a web page template.

10 meetings
8h workshops
10 participants
2 Facilitators

Empathy & Design

Workshop Blockchain HR

Collect the wishes of the HR team by clarifying the
requirement and obtaining a valid proposal for
sponsorship of the project. New HR platform for
organising internal projects on blockchain technology.

Results
e User journey co-design.
e Definition of the requirement and feasibility.
e Features implementation roadmanp.
e Simplification of platform navigation.



Process &
What | Did

Benchmark.

Information architecture.

Support and manage the
team on the client.

Information Architecture

4 meetings

3 workshops :
13 partecipants )
1 Facilitator = e
70 cards : 3 =

-~

Not being able to rely on a tool in this first phase,
we identified a template in Excel developed by
Donna Spencer author of the book "Card Sorting
Designing Usable Categories"

Organise content more efficiently. Define names for
categories based on the user's perspective. Open
(exploratory) - gives more freedom to the
participant: not only can he group cards, but he can
also create and name categories.

Purpose
To ensure the website’s content is well organised
to make it easy to discover and navigate through.

Results
Pros
e Checked an Al confused.
e Data driven UX driven results to improve the
user experience
e The most obvious problems emerged and
complex management of large quantities of
results was avoided.
e Created a handiwork tool.

Cons @
e Bias — the sample submitted for analysis is part
of the team.
e Time consuming & Risk of human error without
a tool.
e Non-real-time data.
e Qualitative data.



WindTre

UX CONSULTANT @SPINDOX

Stages of
UX Maturity (6

Theeee®’ a User-driven

Outcomes &
Lessons Learned

We haven't achieved all e Jeoo*’ ééf‘va Integrated

the goals we had at the 9 Y L Structured * Beloved
beginning of the project. “ Tl Emergent « Comprehensive :::::::;‘ible
We wanted to integrate Limited Partly :ZZ::Z:

user research activities Absent « Functionaland 3::::;?;“‘

before reaching the ::ne‘;‘e" ) ) ::1 ':(:"Z;"ént effective

development phase, this :ng::::: ent : A::ir:f;:]al « Inefficient

allows bring the already e Undiscovered — N/g
validated a product to

market.

| learned how difficult it is
to work in a big company
with different departments
and problems. | also

| have built and maintained a strong relationship with WindTre and I've been able to develop
also a UX maturity program thanks to this long relationship. | used the client case history to
create best practice for Spindox business.

realised how useful itis to "Paola has built an excellent relationship with the client's
' stakeholders and enjoys full trust from them. She have created
understand the customer's good exchange and sharing dynamics within the Spindox group

that works for WindTre.” Andrea Car Tribe Lead Spindox

level of UX maturity.




CoreView a tech Company.

CoreSuite is a SaaS Platform,
a tool to analyse, administrate,
automate, optimise, secure,
and audit a Microsoft 365

environment.

Activities

UX Evangelist | Test UX maturity
Stakeholder interview
User Flow ] Site Map Design System




CoreView

UX CONSULTANT @4WARDPRO

Problem Statement

| introduced the UX
methodology in the product
team and made everyone in
the company understand the
value you can get

from it.

| helped the company to hire
a UX team.

| improved the user
experience of CoreSuite.

Users & Audience

| worked with internal
stakeholders to measure the
UX maturity and also with
clients to take their
feedback and needs.

Methodology Shared With Coreview

Stakeholder
interviews
Competitor Analysis
UX Research

Data analysis
Concept &
Specifications

Research and analysis

Creating a solid foundation is the first
step in any design process. These are

the phases of listening, exploration and

data collection that clarify needs and
objectives.

e e C °

Brain storming Wireframing User Testing
|deas Low fi/ Hifi
Personas Prototyping
User Journey
Information

Architecture

These are the phases of the process that give executive form
to the ideas and data collected during the research and
analysis phases. Through prototypes it is possible to do tests
with users to validate and, if necessary, reiterate.

“Paola has the talent to bring the most value out of the context she works with. Within
CoreView we have brought forward a difficult project not only to establish a good UX

methodology but also to make everyone in the company understand the value you can
get from it...” Andrea Castro Product Owner of Coreview

Design Specs

Development
The functional
specifications are
ready, now let's
start with the
development!



CoreView

UX CONSULTANT @4WARDPRO

Roles &
Responsibilities

As a UX consultant | worked
with the Iltalian product team
and everyday we collaborate
with other American teams:
marketing, sales,
communication and customer
support team, we work
remotely.

Scope & Constraints

It started like a short project
only a few weeks but when
the company understood the
power of the UX, invested in a
budget to share a
methodology and create a UX
team in the company.

m i fo Create sync user (Sumo Attuquayefio) ~

il >-4N04U~»

You might need to share us your screen at this step.

Imagine that you want to create a synchronised user.
What would you do?

Slow down and let's pause in every page, you can move your mouse around the page but don't click until we tell you to.
Explain us what you understand of each page.

We will ask you to explain us what you would expect if you do something to a specific element on the page.

Let's go to the prototype..
ke and don't like
It's quantity over quality, CREATE SYNOHRONIZES USER CREATE SYNCHACHIZES USER
be fast.. (0 B B 5 ()
. . ] [P O
00 O O . 9 -
0000 =
(9

“There is too much information | feel overwhelmed”.

“l don’t like white space” Comment from an user




CoreView

UX CONSULTANT @4WARDPRO

Process & What |
Did

My first step was measuring
the UX maturity of the
company, so

| organised one to one
interviews with the business.

| started evangelising the
team with the UX process,
User interview, personas and
journey.

| also introduced new tools like
Miro and Figma.

Scenario

Customer

Customer
goals

actions

Customer
experience

Process

mapping

Touchpoints

ownership

He needs to
monitor and
manage Saas app
and team activities.

—_—

Optimize cost,
usage and reduce
security issues

Monitor Ops
Activities and
services usage

Desktop, Tablet.
Mobile, Emad, Instant

MANAGEMENT

S

1T TEAM

Paul
Gali

He needs to He needs to
delegate M365 monitor and
dally management. manage tickets

Empower
Helpdesk like Solve
I hi :

REPpILER S tickets
Create IT Processes

(workflow), custom EXeCUte
action and define

new operators role taSkS

—

Desitop,

Tablet,

Mobile, Email. Instant

mes:
chat, Social

ng
pages. Phone calls.

JOHN

HIS NEEDS

Single) Cloud & security Services Dedivery
Pianaher, 40 years old, Johannesbiify

E0th Africa

(§> CoreView

HIS NEEDS

:Iuo‘tlvation

~ Have time to spend on more vakusble thing.

Key words
FIGratn, soiution, data, solve protlem

She needs to
monitor and
manage business
result

Optimize
cost, licences

| View report b‘
or start
activities

Desktop, Tablet,
Mobile, Emall, instant
messaging. Social-
networking pages.

m i fo User testing

Blog
User —
card
toorg = Teams
Assistant —‘G!ﬂiﬂg
started
sevces My —

Ity deshoord  actions
15

BH@>N0U-H8 -~

(- ——
Actitvity
Usage My
reports POV profile

BEREAREZOLHHOD

To be autonomous

Mobile, Email, Instant

>

’ - Sam Gross

Scenario: He needs to monitor and manage SaaS app and team activities.

DISCOVER

1. Review
dashboard (cost,
usage, security)

2. Get notified of
potential threat
and possible
remediation
—_—

MARTA

Copy of Card sorting

Goals

+ Optimize cost , usage and reduce security issues

MANAGE

5. Delegate or
perform an
action

3. View detailed
reports (KPI &
Metrics)

4. |dentify
potential
issues

6. Drive usage
behaviour

“This s ocd/interesting, let's
Check it cur”

.‘Q’ "

CARD SORTING

remediation

everything is under contror”

\

Paul Gali

Scenario: He needs to delegate M365 da

DISCOVER

1. Customize and 1 3. View

review dashboard 2
7. Setup automatic with custom KPis reports
notification or i yidges Metrics.

2. Get notified of

potential threat 4. |der

and possible

remediation potent
— activiti

I newd to apply 8 polcy 0n
Tewrn, how the ki polkcy gong)

“Good. now 'm sure that

veg ERwPaa

Askto s
— —SUPDOTE
License - T—
reports  Audit  jar

GET A STACK OF CARDS

30/60 cards (equal hierarchical levels)
The most important thing is to avoid user fatigue, as this can
influence their choices and hence, the results of the test!

ADD NAMES TO THESE GROUP (OPEN CARD SORTING 10/15 PARTICIPANTS)

Imnot  ympx
sure.., Imteresiedt

You get an understanding of how they conceptualize all that content!

MAIN CATEGORIES CREATED (CLOSE CARD SORTING 30/50 PARTECIPANTS)

1.am not rmnot
sure... incerested!

Help you glean is how well existing categories, or categories
that you were planning to choose



Process & What | -
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| Featured / Community My Dashbosrd Reports
Home B Pinned Home A
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| explained the role of the o 2
components of the UX team L. AR N L0 4
and | helped the company with = (e —— o= = 2
the interview process. SE | = mm =0 =m=l= |
With the new UXer we — == |m: : {
continued with the research, T oo ms

wireframing and prototyping. =l =l

We started to work on a new
version of the platform, to il m
improve the experience and to
have consistency after

mapping as if we created a

new design system.
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CoreView

UX CONSULTANT @4WARDPRO

Outcomes & Lessons
Learned

My company closed the
contract with Coreview.

| reached my main goal to
introduce a UX methodology in
the team.

| learnt from the users of the
platform and | released a
new feature for the search
bar.

In hindsight | would have liked
to speak more about the
stages of the UX Maturity and
how to improve it.

> TO NEW FEAUTURE

) use

Can't find what you're looking for? Try typing more specific keywords.

Reports (3+) See more results <> Actions (3+) See more results

]
Guest_Users JMK - Clear user's mobile devices
E Custom dashboards Custom actions
License by user JMK - Add administrator to a user's Onedrive
License reports Custom actions
F R O M S C R A I C H User without license Edit user properties
F‘% License reports User
B Security groups (2+) See more results a Microsoft 365 groups (2+) See more results
2 DemoOffice365Group535
DemoSecurityGroupsd320 Leone.Fuse@democompany2.com
S DemoOffice365Group3768
DemoSecuityGrowps1372 Giuseppe.Sue@democompany2.com
ﬂ Teams groups (2+) See more results m Distribution groups (2+) See more results
Lo ls?":"‘h . . M) DemoOffice365Group515 DemoDistributionGroups8759
=l gl A S (8  Alejandra.Skuse@democompany.com Raisa.Casuse@democompany2.com
- Search icon
At DemoOffice365Group980 DemoDistributionGroups5209
" Kasi.Skuse@democompany2.com Lacy.Fieldhouse@democompanyl.com

Progress bar
- Visible during the search...
- Invisible when the results showed

Results
- Organize the result in row

- Categories with icons and number of the results

Sub categories
- Always with icons (two proposals)

+ 40% Bug Fixed

+ 20% Tech Improvements

Have Been Delivered




AIRC is an Italian
Association for Cancer
Research.

The company needed an
internal platform for
organising the events, so
the primary goal of this
project is to understand the
needs of the volunteer and
the worker of the
association to get the
requirements for the IT
department.

Activities

Stakeholder interview
Prototypes || Design Specs




AIRC

UX CONSULTANT @4WARDPRO

Problem Statement

The main purpose of this
project is to design a web
application for the AIRC
volunteer network,

which allows greater
centralisation and less
dispersion of information and
data, during the fundraising.

Users & Audience

The users of this product are

the volunteers network and
workers of AIRC.

Creazione

1} 1 dipendenti
creano i kit e
li inviano via email
ai comitati

&

KIT iniziativa:

*+ materiale promo
* procedure

* doc. suolo pubblico

A

Nessuno storico documenti @

Condivisione

211 comitati regionali
ricevono i kit

e poi li modificano per |

esigenze territoriali.

71 Licondividono coni |

responsabili di piazza/ |

scuola che a loro volta
li condividono con i
volontari

Scambio via email,
telefono e whatsapp! |

» 4) Comitati e volontari

Iniziative

raccolgono fondi con
diverse iniziative
nazionali e locali.

A

Anche concomitanti!

I volontari compilano

a mano e online:

+ Censimento

+ Ponazione

*+ Questionario
(solo cartaceo)

*+ Form per le scuole

(un altro portale)

Il ruolo dei volontari
potrebbe variare ci
vuole flessibilita

Flusso non
centralizzato, scogli
tecnologici difficolta

reperimento [P
piazza

_.;“ !
e
|

Raccolta

51 Vengono _
| raccolti dati e fondied | Viene fatto un grosso

inviati in sede:
+ cartoline e

wmateriale compilato

a mano
+ dati compilati
online
*+ Fondi raccolti
(contanti e pochi
pagamenti digitali)

6! AIRC invia una .

lettera di
ringraziamento ai
responsabili che poi
viene condivisa con
i volontari.
Pubblicate foto e
video su FB.

Analisi

> 711 dati tornano in

sede e vengono
analizzati.

lavoro di pulizia
sull'importazione

* Pati persi perché
la lettura ottica
non identifica la

serittura e altro...

*+ |0 responsabile

piazza non
corrispondente
*+ Utenti doppi/
tripli in anagrafica
*+ Schede non
complete

Journey Map e un'interpretazione visiva della storia e della relazione con un'azienda/servizio. In questo caso il punto di vista é del team AIRC.

Piventa volontario (al momento su Alire.it/pagina volontari)

v

S —
< i R A1V A

® Dipendenti sede AIRC
® Responsabili comitati
® Next step: volontari..

Motivazioni

©® Migliorare la
comunicazione con
volontarie comitati
rendendola bidirezionale

® (entralizzare il flusso
dei documentie
traceiarli

® Integrare magaiormente
i dati che vengono
raccolti da fonti diverse

® Meno dispersione di
informazioni e dati

® (entralizzarele
interazioni tra tuttiali
attori coinvolti

Key map
@ Preoccupazione

@ Soddisfazione




AIRC

UX CONSULTANT @4WARDPRO

Roles &
Responsibilities

The team was composed

of a big IT department with
architects, backends and
frontends specialists.

Also | had different meetings
with the AIRC team and
remote meetings with the
volunteers from each part
from Italy.

Scope & Constraints

The main factors for this
project have been to get the
needs from all stakeholders
and facilitate the
communication.

FUTURA

PORTALE VOLONTARI - Experience Journey Map*

Creazione

Gk

1) | dipendenti crean
kit e li condividono
sul portale

Possibilita di

configurare iniziative

nazionali e locali
su un calendario

condiviso e collegato

a team e kit

@ KIT: sempre

collegati ad eventi
e materiali archivi

ati.

Condivisione Iniziative Racceolta Analisi
= ~p» 4) Comitati e volontari
— I:g_:_.}:: " raccolgono fondi con B % i
| d diverse iniziative 7)1 dati tornano in
2) et nazionali e locali. 51V sede e venaono
scaricano i KIT o raccolti dati e i fondi analizzati.
e poi li modificano per I volontari ct_)mpllano ed inviati in sede. .
esiqe".ze territoriali a mano e online: . Viene fatto un grosso
ricaricano il tutto. + Censimento 61 AIRC invia una lavoro di pulizia
i i % H I d' s p
Kplflma \:’e_rslone del KI]; 4 * vo“az.mm . . et’{era o sull'importazione
ieevuta S oomseana sl e |+ Questionario ringraziamento ai
9 (solo cartaceo) responsabili che poi o
3) * Form per le scvole viene condlvns? con . i
Piazz:\;::sgﬁs::;lrlig:mo (un altro portale) P ;ﬁ?lo?f?r¥ ¢
ikite 'ii ::mxg?m con [ Link agli attvali servizi v vidl:z ;:', :3.0 ;

FASI successive (Bisogni emersi durante le interviste - non incluso nel capitolato)
*+ Questionario online, duplicabile e modificabile anche dai comitati per esigenze territoriali
+ Status di piazza per capire a che punto & la piazza con |a vendita

+ Centralizzare la comunicazione tra volontari e segretarie dei comitati che ora avviene tramite: email e whatsapp
+ Migliorare la raccolta dati con nuove soluzioni

*+ Costruire una scheda dei volontari (contatti, dettagli disponibilita, ingagai futuri e passati, gestione sostituzioni)
+ Possibilita per gli utenti admin di visvalizzare accessi, visvalizzazioni e download degli utenti

+ Ad iniziativa chivsa permettere il caricamento sulla seheda iniziativa di lettere di ringraziamento, foto e video.

P

©) \lapiattaforma rende autonoma AIRC nella condivisione privata dei materiali tra team AIRC e volontari

b

TEAM AIRC

® Pipendenti sede AIRC
© Responsabili comitati
® Next step: volontari...

Motivazioni

o Migliorare la
comunicazione con
volontarie comitati
rendendola bidirezionale

® (Centralizzare il flusso
dei documenti e
traceiarli

® Integrare magaiormente
i dati che vengono
raccolti da fonti diverse

® Meno dispersione di
informazioni e dati

® (entralizzare le
interazioni tra tutti gli
attori coinvolti

Key map
‘ Preoccupazione

. Opportunita

* Experience Journey Map @ un'interpretazione visiva della storia e della relazione con un'azienda/servizio. In questo caso il punto di vista & del team AIRC.




AIRC

UX CONSULTANT @4WARDPRO

Process & What |
Did

After carrying out the
interviews that allowed me to
have the information was
looking for, | designed the
maps, which visualize the
needs and motivations of all
the actors involved in the
process.

| created different maps
to represent the user's
"journey".

The user flow was very useful
for the team to have a clear
hierarchical path that was then
concentrated in the design of
every single goal.

Utenti intemi
Dipendenti AIRC Sede e Comitati

Utenti esterni
Responsabili di piazza e volontari

USER FLOW

AIRC PORTALE VOLONTARI
29/06/20

Login (Azure Active directory) Home page

(piattaforma) 0
- --e

»

O 4 1.2.300
— ' — e em—
4, 5, &
= e

Funzionalita
- Crea imziativa Ricerca/filtra:
- 1 (modifica/condividi) - Data
- 2 {(modifica/condividi) - Ultime iniziative
- 3 (modifica/condividi) - Nazionali
- 4 (modifica/condividi) - Locali
5 (modifica/condividi) Comitati

Link esterni

- Censimento
- Donazione
- Portale scuola

T ¢

Dettaglio J
iniziativa w
| —]

Login (Caffeina)

Team

iniziativa w

1
I
Gestione
utenti @

@ Ruoli utenti:

e - Amministratori (AIRC sede)

? Editori (Sede e comitati)
Funzionalita - - Collaboratori (Resp. di piazza)
- Modifica: nome, data inizio/fine, luogo, — - Sottoscrittori (Volontari)
immagine, testo descrittivo 2

- Aggiungi/modifica/elimina/consulta
storico documenti

- Aggiungi/modifica/elimina questionario
(non incluso nel capitolato)

- Ricerca, aggiungi/modifica/elimina team
(Alrc-comitati-yolontari)

La piattaforma rende 0
autonomi dipendenti AIRC

nella creazione, modifica e

condivisione delle iniziative

| dipendenti AIRC possono
modificare, aggiungere ed

eliminare tutto l'occorrente
per un kit.

| responsabili di

piazza scaricano i kit
rilasciati da AIRC sede e
comitati

Li condividono con

i volontari.

Non possono modificare.
Possono aggiungere solo
I'allegato B (questionario
dopo l'iniziativa)

@ I dipendenti AIRC possono, 0 Gli amministratori potranno
collegare ed eliminare gestire i diversi ruoli degli
persone ad una iniziativa. utenti

° | responsabili di piazzaei
volontari possono vedere il
team coinvolto nell’ iniziativa.



AIRC

UX CONSULTANT @4WARDPRO

Process & What |
Did

| created interactive
wireframes that allowed the
customer to focus on the
structure and usability of the
content.

r".’ Portale volontari
AIRC

Link1 Link2

Data inizio iniziativa 27/04/2020

Data fine iniziativa

Link3 aircit  Contatti Q cerca f vOo(@©
p . A P o k3 aire.it Contaty Q cerca fYyOo@
Prossime Nazionali Locali Comitati S
Link1 Uni2
— °
Prossimi Nazionali Locali Comitati -
27/04/2020 + Aggiungi iniziativa

L’azalea della ricerca
Vari luoght in Italia

Modifica iniziativa

Lotteria di Primavera
Catanie eprovincia, Sicilia

Modifica iniziativa

Tiziano e Caravaggioe in Peterzano
Bergamo; Lombardia

Modifica iniziativa

Uova della ricerca

Localita varie Basilicata

Modifica iniziativa

Piccoli artisti per AIRC
Cagliari Sardegna

Modifica iniziativa

Run Rome the marathon
Roma Lazio

Modifica iniziativa

Danilo Rea in concerto per AIRC
Perugia Umbria

Modifica iniziativa

Maratonina del campanile

Ponte San.Giovanni (PG) Umbria

Modifica iniziativa

Aggiungi iniziativa

Rendiamo il cancro
sempre piu curabile

fyvyo
Copyright ©2000-2019

4 Fondazione AIRC per la
ATRC  Ricerca sul Cancro

Viale Isonzo 25, 20135 Milano

Occasioni

> Natale

> Nascita e Battesimo
> Matrimonio

> Anniversario

> Cerimonie

> Laurea

> Pertutte le
occasioni

Categorie

> Idee regalo

> Bomboniere

> Biglietti augurali

> Pergamene e
partecipazioni

Informazioni utili

> Ordina le tue
bomboniere con
bonifico bancario o
postale

> Termini di
consegna

> Scarica il catalogo

Visualizza i team A

- Nome iniziativa
|2 L'azalea della ricerca

Inizio =

27/04/2020

Fine

10/05/2020

Luogo

Nazionale - ‘ .
|
|

Descrizione

Sarah Conni (Comitato Sicilia)
D
lategorie Informazioni utili o
Occasioni
v Idee regalo > Ordina le tue
bomboniere con 2iNetae
» Bomboniere bonifico bancario o > Nascita e Battesimo
postale
» Biglietti augurali > Matrimonio
> Termini di > Anniversario
+ Pergamene e consegna
partecipazioni > Cerimonie
> Scarica il catalogo > Laures
m > Pertutte le
occasioni

Lini3 alre

Rosponsabili di p

Monica Santini
Marco Contesti

Anna Verdana

Responsabil di p

Monica Santini
Marco Contess:

Anna Verdana

Rosponsabili di p

Morica Santini
Marco Contess:

Anna Verdana

Categorie

> idea regalo
> Bomboniers
> Biglietti aug

>
partecipazi



AIRC

UX CONSULTANT @4WARDPRO

Outcomes
& Lessons
Learned

After that following the
guidelines | created an hi-fi
prototype for a final test
with the users.

| reached the goal that | had
at the beginning of the
project: to test with the
users an hi-fi prototype,
before the developer.

| learnt how it's important to
defining the journey helped
all stakeholders involved in
the project.

Altri siti AIRC v

Portale
volontari

AIRC

Manifestazioni

Nazionali

L'azalea della ricerca

"
)
&34
L,

Nazionale
\J

Lorem ipsum, or lipsum as it is
sometimes
Nazionale

Lorem ipsum, or lipsum as it is
sometimes

Nazionale
>

/

EDIZIONI

Rendiamo il cancro
sempre piu curabile

Fondazione AIRC per la
Ricerca (o)

Viale Isonzo 25, 20135 Milano

airc.it

Lorem ipsum, or lipsum as it is
sometimes
Nazionale

~ SNt
/ : ‘}%&

EDIZIONI

Lorem ipsum, or lipsum as it is
sometimes
WEYALLEI

~

EDIZIONI

Lorem ipsum, or
Nazionale

Menu Contatti

> Conosci il cancro > Contatti

> Sostienici > Lavora con noi

> Iniziative > Faq

> News > Area Ricercatori
La Fondazione

> Area Stampa

Ricercatori > Newsletter

Contatti Q Cerca

Nazionali Locali

+ Aggiungi manifestazione

Lorem ipsum, or lipsum
as it is sometimes
Nazionale

. %l

Lorem ipsum
Nazionale

Aggiungi manifestazione

Altri siti AIRC Utilita

> 5 per mille > Cerg
> Scuola > Privg
> Bilancio sociale > Ternt

> Donazione in
memoria

> Un Buon Invito

"It is often difficult to find the latest kit of documents, the exchange
between us is only via email”. Comment from an interviewer

fyoQ@E

el Conwru Q cerca fyvyo@

Nazionall Locali -

L'azalea della ricerca 2020 ‘

*Nome edizione

*ID edizione

[roe | @

*Inizio

27/04/2020 l

*Fine

= |

*Descrizione

Come tradizione, in occasione della Festa
della Mamma, con I'Azalea della Ricerca AIRC
offre un modo unico e ricco di significati per
festeggiare tutte le mamme. Vestibulum ante
ipsum primis in faucibus orci luctus et
ultrices posuere cubilia Curae; Phasellus ut
P S A D TR G

osta qui

faltuo device

climina
elimina

elimina

SALVA E CHIUDI SCHEDA

Usability Techniques

Q corca fvo@
Nazionali Locali -

TEAM

fione, in occasione della Festa della
nFAzalea della Ricerca AIRC offre un

) ricco di significati per festeggiare tutte
Vestibulum ante ipsum primis in

o luctus et ultrices posuere cubilia

iellus ut imperdiet justo. Quisque

I8 ac elit maximus viverra, Suspendisse
maximus nec est quis, sagittis tincidunt
Ibulum ante ipsum primis in faucibus

M ultrices posuere cubilia

i dell'edizione
le promozionale pdt
1020 11:05- 1,2 Mb

IfaIniziativa doc
2020 06:05- 1,5 Mb.

000

ng
1020 08:05- 1,5 Mb

tamente,
ail link ed invialo al volontario

MENTO VOLONTARI <o)
copla link

SS ELETTRONICO <)
copia link

lilogo dell’edizione (allegato B)

Seleziona e sposta qui
oppure
eglile agini dal t

ALLEGA

Help Reduce DEV Time

By 33-50%




Coppie di BEV
Tripke di BEV,
Bigeminia

Trigeminia

Tachicarda verg:
Tachicarda |
sopraventricolargd ‘

Bradicardia

Pausa

L.I.LF.E. is a research, 3 2 - T

Frequenza massima

design & high-value data | 1| ot \
generating company. ‘

The main project was to
design a platform that
collected physiological data
through wearable devices.

| worked closely with the
Research & Development

team with this goal.
Activities

UX Research
Stakeholder interview | Storyboards
Site Map Design Specs




L.I.F.E.

UX DESIGNER

Problem
Statement

It was a research project,
| tried to learn how the
ecosystem works.

| worked with different
stakeholders: users, doctors,
biomedical engineers and
trainers to understand how
the data and the devices
can help the users.

Users & Audience

The users of this product
are: patients, athletes,
doctors used wearable
devices in two different
uses: medical and sport.
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In this project | had to work in “Working with Paola has been an absolute pleasure, and | hope to work with her again in the near future. L.LF.E. is an
. international, wearable-tech startup designing complex devices and services for healthcare and sports. The role of lead
d b'g research teamv the scope e UX/UIl designer is a challenging one, but Paola is thorough, hardworking and very good at her job. No matter how many
Changed during the project we SRS different projects Paola has been tasked with, she has always kept a positive attitude, shown full commitment to her

ko & position and paid close attention to detail. | highly recommend Paola as a reliable co-worker, a wonderful designer and

have more focus on the very creative thinker..” Celeste Longinotti Buitoni Business coordinator of L.I.F.E.

medical use.




L.I.F.E.

UX DESIGNER

Process & What ||
Did

In all the research process
| had quality research with

interviews with our testers,
patients and athletes.

The main goal of these
interviews was to collect
info about the devices and
understand the needs while
using them. To understand
the user's habits and the
device market, we had a
quantitative survey.

Essere allenatore Diventare tester
oggi
Come allenatore vorrei Come atleta professionista
potere usare nuove mi piacerebbe diventare un
tecnologie per monitorare e tester della piattaforma per
spronare i miei atleti a verificare quanto i dati del
migliorare. corpo umano influenzino le
performance.
Mario Ferrari
’ Fabio Vedana ‘ Michele Evangelista

Fabio Vedana

50, coach/mentor, sposato, Milano

sepnssowao | isemarone | visouanio | owie |

Michele Evangelista

39, Sportivo, Coniugato, Como

ALLEGRO VOLENTEROSO SPORTIVO AMICHEVOLE

Il libro delle scuse
aspetta nuovi capitoli

ABOUT

Laureato in sport performance all'universita di Dijon (F)

Coach di sport di end (triathlon, i cycling e
ultracycling). Gia allenatore della nazionale italiana e svizzera di
triathlon, guida 7MP High Performance Squad. Coach del reality
TV, The Finisher, Imente & voce ica della issi

di radio24, Personal Best.

Ha aiutato ormai centinaia di age group a tagliare la finish line di
Ironman e 70.3, portandone una nutrita compagine alla finale
mondiale di Kona.

GOALS
Realizzare i sogni di chi si affida ame
Tagliare la finisher line sempre con il sorriso

Allenarsi, allenarsi, allenarsi

NEEDS
Divertirsi
Trovare sistemi di relazione nuovi

Sperimentare nuove strade per migliorare la performance

Dove puoi arrivare?
Dipende solo dalla tua testa.
Fermo MAI!

ABOUT

Sin da piccolo pratica sport. Comincia con il karate all'etadi5
anni e poi per seguire le orme di mamma e papa intraprende la
via del canottaggio. Insegue il sogno olimpico in questa
disciplina, ma gli eventi della vita lo allontanano. Ricomincia a
fare sport e approda alla corsa, prima 5 km e poi 'amore per il
trail e l'ultra trail. Ha percorso l'Australia da Darwin ad Adelaide,
ha fatto il record nell' Alpe Adria Trail e continua tutt'oggi a

GOALS
Superare i propri limiti.

Voglia costante di scoprire.

NEEDS
Trasmettere |a propria passione.
Entusiasmo ad ogni uscita.

Testare nuovi prodotti.

CRLA.DOWE, GHORLD .
AWEEQ I NTILDOY ZEoNE

®
E

L DACHTD , INIAL. PO
L ALLenp T .




L.I.F.E.

UX DESIGNER

Process & What | Did

To start the redesign of the
app, | proposed to
Biomedical Engineers and
doctors the activity of card
sorting to check if the menu
names were clear and easy
to understand.

The result was to have : ‘ :
created a new structure P = 2 o e ;
that collects the contents. || JHEE tedmiofy | 3 Iy = o e g
(3 BEINY
gt e T
XX, | -_o9e (@ ,
e R |
ERVNSER IS RSINENNY LareaNnes ]
Sl R TR
=
|




L.I.F.E.

UX DESIGNER

Outcomes & Lessons
Learned

| didn't reach the goal that
| had at the beginning of the
project because during the
project the goals changed.

| was a good facilitator for all
the team, we released an MVP
and tested with doctors,

patients, athletes and trainers.

To keep the right direction of
this complex project was not
easy, | designed and shared
with my colleagues the
Ecosystem Maps and the User
Journey maps so these tools
helped manage the design of
complex services.

Albert Martinj
Polisonne grafia 12/08208 Vv
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+ 65% User Satisfaction




CASE STUDIES

OTHER PROJECTS

Ul AND GRAPHIC DESIGN, ILLUSTRATION AND ANIMATION.



Merk

2007
HEALTH SERVICES
APP

Problems: To created an
app that helps patients
perform exercises aimed at
the rehabilitation of certain
diseases.

Process: | worked with the
doctors and the company
on a content structure,
designing the navigation
flows.

Outcomes: The company
then distributed the app in
the medical studies.

=iy
¢.» MERCK SHARP& DOHME

ARTI SUPERIORI POLSO |

& &’ ESTENSIONE
a0 ROTAZIONE

- ] CIRCONDUZIONE
- MOBILIZZAZIONE GLOBALE
~ DI MANO E POLSO

] fisiologia articolare
(7] igiene di vita

(] patologia articolar
("] curiosita

|
|

.
4

——

'Ol Giorgio Gandolini specialista

STRATE
mm;lurAanll'EE

nella patologia articolare

l««»»»i

cd {.“'::h'\’.“’f:‘ r'.)C)I'H,‘“‘)() terapista dell = T




TeaTRO ™

W o

> La Storia della Scala
Nasce Ia Scala
Rossini Donizettj Bellini
Verdi
La Scapigliatura
Puccini e il Verismo
Gli Autori stranieri
L'Orchestra
| grandi Direttori

L'Opera contemporanea
La Piccola Scala
Il Ballo alla Scala

Process: | created different ——
Ul elements, icons and -
2D animation.

project managers,

developers, video makers,

and other designers we /
created a big digital F
archive. =

multidisciplinary team with g

Problem: With a !
!

/

Outcomes: The journal "Il
Giornale" has distributed

itin all [talian newsstands.

Go to the project


https://vimeo.com/manage/videos/77484879

M ' n ' Veg a S ¥ ’ @ P\ el 3 “‘ "a e \\ | 290: aujiz full screen clﬁi

Group

2002/2003
GAMING
APP

Problem: With an
international team, |
designed a prototype for an
online roulette.

Process: | observed players

and | studied the game, Copp
after that, | discussed the Les Voisins Du Zero
. . Tiers du cylind
idea with the devs, flow ) e R,

. . % ; : RIEPILOGO PUNTATE
and wireframe and final "phelin piein e,

. Zero Game Corrente 2 g

protoype test with the il | . e 1 00

Puntata17032010 12
2 : 6
Finales a cheval > OO

users.

Puntata corrente
2 8 ®O
Altre puntate »

GIOCO AUTOMATICO  STATISTICHE
Outcomes: We started to =4\ CHIUDI MODALITA’ ESPER T

produce the game but the
project has been due to its
expensiveness it has been
discarded.

COMBINAZIONI
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2003/2007
BEAUTY
GAME

eONUs

Problem: To create a sales
support gadget.

Process: Starting from the
character on the product
packaging together with the
marketing team, | designed an
advergame. | designed
backgrounds and assets.

Outcomes: The game was
distributed along with the
children's solar line.

In my career | worked
also as a lllustrator

SEE MY PORTFOLIO



https://www.behance.net/paolasketch

Bubble
Magic World

2015/2016
GAMING
APP

Problem: | collaborated with
a developer to create a new
game, we met in Makeitapp
community.

Process: The game existed |
created a new story, new
characters and Ul elements.

Outcomes: The game was
promoted by MakeitApp and
distribute on Apple and
Google store.

Go to the project 9



https://vimeo.com/manage/videos/404239620

La Balena
Pancia Piena

2011 TODAY
ENTERTAIMENT
APP, BOOKS AND WEBSITE

Challenge: to create apps
and digital books for children
and would-be parents.

Approach: Starting from the
first story | created a world of
characters. | designed two
multilingual apps and a tactile
book for blind children.

Results: | have self-produced
the project and won several
awards and many teachers,
families and children have
read my books.

da un'idea di
PAOLA E JESSICA
AMBROSECCHIA

Go to the project 9



http://www.labalenapanciapiena.it/

GoWare

2015
ENTERTAIMENT
E-BOOK & AUDIO BOOK

Challenge: To draw a series
of digital illustrations for a
children's book.

Approach: After reading the
story | identified the key
moments.| wanted illustrations
to be based on real people, so
| studied my photographs as a
child and captured their
expression.

Outcomes: The books have
been distributed on various
platforms like Amazon and
Feltrinelli by goWare.

\_____/

Roberta Paolini

Paola Ambrosecchia

RewiaFidn

Pacts Mrbrizeccia

Go to the project 9



https://www.goware-apps.com/la-coperta-e-la-tenerezza-roberta-paolini/

Arcade
Multigame

1995/1999
ENTERTAIMENT
GAMES

Challenge: Designing
together with developers
arcade games.

Approach: Focusing on the
classic arcade games | studied
the story, the characters and
pixel by pixel the Ul interface.

Results: The games are have
had distributed in the Italians
market. It was my first
interaction with Ul, | learned a
lot working with a restricted
color palette and pixel, now it
is called pixel art :-)




PORTFOLIO

THANKS.

Paola Ambrosecchia

UX Designer & Visual Thinker =
paola@ambrosecchia.it
www.ambrosecchia.it

2023 Content is confide
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